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TRIBUNE MEDIA NET
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RATES IN THIS BOOK APPLY TO:
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REAL ESTATE ROP ADVERTISING
Rates effective January 1, 2007.

SOUTHERN CALIFORNIA EDITION
BLACK AND WHITE RATES
Non-Commissionable - Modular Sizes*

Daily Sunday
per inch per inch

Open $460.00 $535.00

Contracts Daily Sunday
Pages per inch per inch
1/4 page $375.00 $450.00
1/2 page 345.00 405.00
1 330.00 385.00
2 315.00 370.00
4 310.00 365.00
6 305.00 360.00
10 300.00 350.00
15 295.00 345.00
20 290.00 340.00
30 285.00 330.00
*Based on Modular sizes.
All non-modular ad sizes will be charged a 10% surcharge.
A standard full page is 129 inches.

SATURDAY NEW HOMES SECTION
Non-Commissionable - Modular Sizes*

Per inch
Open Rate $210.00
Pick-Up Rate** 190.00

Space in Saturday New Homes Section applies toward contract fulfillment.
For additional qualifications or other special combination plans, contact your 
Advertising Sales Representative.

*Based on New Home Modular sizes - contact your Advertising Sales Representative for
more information.
All non-modular ad sizes will be charged a 10% surcharge.

**Additional ads picked up within 6 days before or after the highest full-priced ad receive
the pick-up rate. Limited to one pick-up ad per base rate ad.

COLOR RATES
Add the rates listed in the following chart to black and white costs.

Up To One Standard Size Page
NON-COMMISSIONABLE
SOUTHERN CALIFORNIA CIRCULATION Spot Color Four Color
Daily $4,800 $5,100
Sunday 4,800 5,100

Standard Double Truck
Standard size double truck is charged as 279.50 inches.
•Please see www.latimes.com/ads for our comprehensive Production Guidelines book.

ADVERTISING ADVANTAGES
Available to contract Advertisers.

Pick-up discount – 35%
Additional ads picked up on either Monday or Tuesday before or after the highest full-
priced ad receives a 35% discount. Must be the same ad. Discount ads apply to contract
fulfillment at 65% of the volume. Maximum of two 35% pick up ads per week.

Pick-up discount – 25%
Additional ads picked up Wednesday through Saturday during a billing week (Monday
through Sunday) before or after the highest full-priced ad receives a 25% discount. Must
be the same ad. Discount ads apply to contract fulfillment at 75% of the volume.
Maximum of four 25% pick up ads per week.

Premium Positions
While we will make every attempt to accommodate an advertiser’s request, we will not
guarantee a specific section. The only guaranteed positions are those in which an adver-
tiser has purchased a premium position or an editorial adjacency. Please consult your
Advertising Sales Representative for other information including information on frequency
programs. Minimum ad sizes apply. Not all premium positions are available in all sections.

Premium charge
Pages 2 and 3 25%
Pages 4 and 5 15%
Back Page of Section 10%
Other requested Position 10%

REGIONAL EDITIONS
Contact your Advertising Sales Representative for more
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RESIDENTIAL CLASSIFIED ADVERTISING
Rates effective January 1, 2007.
Pertains to local rate Classified or Classified Display advertising in the Southern
California Circulation edition. All previous rate schedules are hereby canceled.

THESE RATES APPLY TO:
All Real Estate Classified advertisements.
Local Rates

• Local rates apply to all Classified Advertising except as specifically outlined under
Commissionable Rates.

• Local rates also apply to a single ad billed directly to an individual advertiser
featuring multiple outlets if all outlets are owned by the same individual advertiser.

CONSECUTIVE INSERTION RATES
• All consecutive insertion rates are based on consecutive publishing days.
• Orders which omit any publishing day are not considered consecutive and are             

processed as individual orders and billed at the applicable rate.
• If an order is canceled, the ad is billed at the line rate earned, not the 

line rate ordered.

RATESAVER RATES
• An order consisting of at least one ad maintained for 30 or more consecutive

days is defined as a ratesaver order.
• A Commissionable Rate ratesaver is required for Commissionable Rate accounts.

A Local Rate ratesaver is required for Local Rate accounts.
For information pertaining to ratesavers, please ask your Advertising Sales
Representative, or see Advertising Terms & Conditions: Rate Qualifications and Allowable
Copy Changes.

RESIDENTIAL CLASSIFIED ADVERTISING*
Rates effective January 1, 2007.
Non-Commissionable

Daily Sunday
Open Rates (3 line minimum) per line per line
Open Rates $24.00 $27.00

Daily Sunday
Ratesaver Rates (3 line minimum) per line per line

$17.00 $22.00
Ads In Addition to Ratesaver 17.00 22.00

*All Residential Real Estate advertising is included on latimes.com for a 
$25 per order surcharge.

RESIDENTIAL VALUE PACKAGES
Packages include online posting on latimes.com. 5 line minimum.
3 days over 1 week ........................................................................................................ $90.00
Each Additional Line .................................................................................................. 18.00
6 days over 2 consecutive weeks .............................................................................. $147.00
Each Additional Line .................................................................................................... 29.40
9 days over 3 consecutive weeks ............................................................................. $216.00
Each Additional Line .............................................................................................. 43.20
12 days over 4 consecutive weeks ............................................................................. $282.00
Each Additional Line ............................................................................................. 56.40
Must be same ad. No copy changes except in the case of typographical error.
Limited to one property per ad.

COMMERCIAL REAL ESTATE ADVERTISING
Rates effective January 1, 2007.

THESE RATES APPLY TO:
Commercial and Industrial advertising, REIT’s and advertising from other businesses
where the primary purpose of the property offered is Commercial or Industrial in nature.
Commercial and Industrial advertising from more than one firm, grouped together in one
ad, is subject to approval by the Director of Advertising prior to publication. Consult your
Advertising Sales Representative for rate information.
Commercial and Industrial advertising for out of state property is charged at the
Commercial Real Estate rate.
Classified advertising is published within Tuesday’s Business section.

SOUTHERN CALIFORNIA EDITION
ROP BLACK & WHITE RATES
Non-Commissionable - Modular Sizes*

Daily Sunday 
Per inch Per inch

Open $335.00 $425.00 

Contract Levels
$25,000 $220.00 $280.00
$50,000 $210.00 $255.00 
$100,000 $185.00 $235.00 
$150,000 $180.00 $210.00 
$200,000 $175.00 $185.00 

*Based on modular sizes; see page 8. All non-modular sizes will be charged a 10% surcharge.
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COMMERCIAL ROP PACKAGES
Ads publishing within Commercial Real Estate pages of the Tuesday Business Section:
10-23 inches ......................................................................$255 per column inch
24 inches ...........................................................................$230 per column inch
Must use space within 28 days of first published ad.
COMMERCIAL COLOR RATES
Add the prices listed in the following chart to black and white costs.
Up to one standard size page or tabloid double truck.
Non-Commissionable

Spot Color Four Color
Full Circulation
Daily $3,465 $3,990
Sunday 3,990 4,620
• Please see www.latimes.com/ads for our comprehensive Production Guidelines book.

ADVERTISING ADVANTAGES
Available to contract Advertisers.
Pick-up discount – 25%
Additional ads picked up the during a billing week (Monday through Sunday) before or
after the highest rate full-priced ad receive a 25% discount. Discount ads apply to contract
fulfillment at invoiced revenue. Also applicable with full page discount. Maximum of
six 25% pick up ads per week.

Premium Positions
While we will make every attempt to accommodate an advertiser’s request, we will not
guarantee a specific section. The only guaranteed positions are those in which an advertiser
has purchased a premium position or an editorial adjacency. Please consult your
Advertising Sales Representative for other information including information on frequency
programs. Minimum ad sizes apply. Not all premium positions are available in all sections.

Premium charge
Pages 2 and 3 25%
Pages 4 and 5 15%
Back Page of Section 10%
Other requested Position 10%

COMMERCIAL CLASSIFIED ADVERTISING
3 line minimum
Non Commissionable

Daily  Sunday
Per line Per line

Open Rates $29.00  $39.50 

Contract Levels
$25,000 $13.20 $17.45 
$50,000 $11.15 $14.30 
$100,000 $10.25 $13.58 
$150,000 $10.25 $12.90 
$200,000 $10.25 $12.25

*All Commercial Real Estate advertising is included on latimes.com for a
$25 per order surcharge

COMMERCIAL CLASSIFIED  VALUE PACKAGES
Packages include online posting on latimes.com. 
5 line minimum

3 days over 1 week........................................................................................................$232.50 
Each Additional Line........................................................................................................$46.50

6 days over 2 consecutive weeks..............................................................................$408.00 
Each Additional Line....................................................................................................$81.60 

9 days over 3 consecutive weeks...............................................................................$549.00 
Each Additional Line....................................................................................................$109.80 

12 days over 4 consecutive weeks...............................................................................$630.00 
Each Additional Line.......................................................................................................$126.00

30 days, 3 lines.............................................................................................................$873.00 
Each Additional Line.......................................................................................................$291.00

30 days, 5 lines............................................................................................................$1,350.00
Each Additional Line.......................................................................................................$270.00

Must be same ad. No copy changes except in the case of typographical error.
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REAL ESTATE/RENTAL WEB SITE
AGGREGATORS

Applies to internet companies whose web sites function primarily as a platform to
aggregate or bring together services and/or products.

Please refer to the General ratecard for advertising rates.

REAL ESTATE COMMISSIONABLE
ADVERTISING
Rates effective January 1, 2007.

COMMISSIONABLE RATES
Commissionable rates apply to all Classified Advertising in the categories listed below,
regardless of location:
• Advertising for trade associations, automotive malls, manufacturers, jobbers and
wholesalers–unless a single (one) local retail outlet is listed in the advertisement.
Commissionable rates apply to all advertising billed directly to an accredited advertising
agency.
These rates are commissionable at 15%, whenever such advertising is billed directly to
an accredited advertising agency.

Space in Saturday New Homes Section applies toward contract fulfillment. For additional
qualifications or other special combination plans, contact your Advertising Sales
Representative.

*Based on New Home modular sizes- contact your Advertising Sales Representative for
more information. All non-modular ad sizes will be charged a 10% surcharge.

** Additional ads picked up within 6 days before or after the highest full-priced ad receive
the pickup rate. Limited to one pick-up ad per base rate ad.

SOUTHERN CALIFORNIA EDITION
ROP BLACK & WHITE RATES
Commissionable - Modular Sizes

Daily Sunday
Per Inch Per Inch

Open Rate $540.00 $630.00 
Contracts:

1/4 page $440.00 $530.00 
1/2 page $405.00 $475.00 
1 page $390.00 $455.00 
2 page $370.00 $435.00 
4 page $365.00 $430.00 
6 page $360.00 $425.00 
10 page $355.00 $410.00 
15 page $345.00 $405.00 
20 page $340.00 $400.00 
30 page $335.00 $390.00 
*Based on modular sizes
All non-modular sizes will be charged a 10% surchange
A standard full page is 129 inches.

SATURDAY NEW HOMES SECTIONS
Commissionable - Modular Sizes

Per Inch
Open Rate $250.00 
Pick up rate** $225.00 
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The Los Angeles Times offers many additional products that are or may be tailored to
real estate needs. Please ask your Account Representative for information on the
following products:
Full Circulation Sections
• Sunday Real Estate
• Saturday New Homes
Special Full Circulation Sections
•Lifestyle West
• Living Well
• Nevada Living
• Inland Homes
• Urban Living
Regional Weekend Homes Sections
• Inland Empire
• Orange County
• San Fernando Valley
• San Gabriel Valley
• South Bay
• Southeast
• Westside
Regional New Homes Sections
• Orange County
• San Fernando Valley
• San Gabriel Valley/ Inland Empire

Ultimate Address Magazine
New Home Collection Magazine
Full Run New Home Directory
Open Houses
Hot Properties
Preprints and Inserts
Total Market Coverage through
shopLocal/ShopWise
Los Angeles Times Magazine
Latimes.com/ Homes

COLOR RATES
Add the rates listed in the following chart to black and white costs.

Up to One Standard Size Page
Commissionable
Southern California Circulation Spot 4 color
Daily $5,645.00 $6,000.00 
Sunday $5,645.00 $6,000.00 

Standard Double Truck
Standard size double truck is charged as 279.5 inches
• Please see www.latimes.com/ads for our Comprehensive Guidelines book.

RESIDENTIAL CLASSIFIED ADVERTISING*
COMMISSIONABLE

Daily Sunday 
Per line Per line 

Open Rates
3 line minimum $28.25  $31.75 

Daily Sunday 
Ratesaver Rates 3 line minimum Per line Per line 
Ratesaver $20.00 $25.90 
Ads in Addition to Ratesaver $20.00 $25.90

Must be same ad. No copy changes except in the case of typographical errors.
*All Residential Real Estate advertising is included on latimes.com for a $25 per order
surcharge.

ADDITIONAL COMMISSIONABLE RATES
Commissionable rates are available for all Real Estate products not listed here at a
17.65% surcharge.
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LATIMES.COM
Latimes.com is one of the leading sources on the Web for news about the world, the
nation and California. Each month, millions of visitors log on to latimes.com for in-depth
articles by award-winning journalists, updates throughout the day and special multi-
media capabilities.
And latimes.com is more than news. It’s a marketplace, bringing together buyers and
sellers from across the nation. From entertainment options to travel plans, shopping
opportunities to sports-related merchandise, used cars to careers, we give each advertis-
er the chance to connect to millions of upscale and educated consumers.
Make your online campaign a success with standard online advertisements, rich media,
special sections, e-mail, or utilize our new user demographic and behavioral ad targeting
system.
Let ShopLocal and Print to Web increase the reach of your current newspaper campaign
by over 17% for up to six additional days by placing your print ads on latimes.com.
ShopLocal allows shoppers to find out what is for sale in their neighborhood. Consumers
can search the products in your ad by category, store or brand plus get directions to
your store location. Print to Web comes with complete interactive functionality including a
link to your own website and the ability of our visitors to e-mail your print ad to others.
Please go to latimes.com/shoplocal and latimes.com/printads to view examples.

Print To Web Rates:
ROP ads larger than half a page
(65 column or larger inches) $525
ROP ads larger than a quarter page (32 - 64.75 inches) $325
ROP ads less than a quarter page (1- 31.75 inches) $175
Preprinted inserts also available.

Contact your Advertising Sales Representative for more information.

Online Only Classified Ad:
$40 per ad, posted for 7 days.

HOMES ON LATIMES.COM
Our homes site is a powerful Real Estate marketplace providing the ideal online environ-
ment to showcase your newly constructed or existing homes and bring quality leads to
your doorstep.

RESALE PACKAGES
Number of Annual Monthly

Offices Rate Rate
Broker Package 1-3 $3,600 $300

4+ $2,400 $200
Includes property photo, listing description, property features, office contact information,
link to company web site and much more.

BROKER/AGENT PACKAGE $125 per year
Includes agent name, contact information, property photo, agent e-mail link, link to agent
web site, agent photo and much more.

AGENT PACKAGE $249 per year
Includes agent name, contact information, property photo, agent e-mail link, link to agent
web site, agent photo and much more.

NEW HOMES PACKAGES
Number of Monthly

Communities Rate
Builder Showcase 1-3 $450

4-9 $325
10-19 $250

20+ $175

Includes link to builder information, links to detailed model information, e-mail the
community link, toll-free number, builder profile and much more.
Find an Agent Package
Includes a regional four-color ad under the Find an Agent Banner in the Saturday or
Sunday Homes section of the Los Angeles Times, a Find an Agent listing on latimes.com
for one month, and an Agent Showcase package on latimes.com for one year.
$75 per week with a one month minimum commitment/$300 per month.
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1x21" 2x21" 3x21" 4x21" 5x21" 

1x18" 2x18" 3x18" 4x18" 5x18" 6x18"

1x15.75" 2x15.75" 3x15.75" 4x15.75" 5x15.75" 6x15.75"

1x14" 2x14" 3x14" 4x14" 5x14" 6x14"

1x10.5" 2x10.5" 3x10.5" 4x10.5" 5x10.5" 6x10.5"

1x7" 2x7" 3x7" 4x7" 5x7" 6x7"

1x5.25" 2x5.25" 3x5.25" 4x5.25"

1x3.5" 2x3.5" 6x3.5"

1x2" 2x2"

1x1"

1-13/16" 3-3/4" 5-11/16" 7-5/8" 9-9/16" 11-1/2"
WIDTH IN INCHES

STANDARD R.O.P. ADVERTISING UNITS
The number of columns in width by the depth in inches is the ad designation.

Double Trucks: 12.5 columns, available in 21.5" and 10.5" depths in Standard sections; 
10.5 columns by 11.5" depth in Tabloid sections.
For information on Tabloid modular sizes, please contact your sales representative.

Full-page
6x21.5"

DE
PT

H 
IN

 IN
CH

ES
MECHANICAL SPECIFICATIONS
Ad Size – Guidelines and Mechanical Specifications
ROP Ad Sizes
1. Ads are measured in column inches. One column inch is one column wide by one inch deep. 

See table below for column widths and minimum and maximum ad depths.

2. All Display Editions and Sections are produced in L.A. Times Ad unit column format. In addition to LATAU
sizes, The Times accepts non-modular sizes at a surcharge.

3. Standard (broadsheet) pages follow a six-column format. Tabloid pages follow a five-column format.

4. Standard double truck – 12.5 columns (23 7/8") wide; 
10-1/2" minimum depth. Tabloid double truck – 10.5 columns (20-9/16") wide; 11.5" deep.

5. Minimum ad depths as shown on chart below.

6. For information on how to send digital ads files, please log on to www.latimes.com/ads/dasweb.

7. Electronic tearsheets are available as proof of publication at http://tearsheets.latimes.com.

To access the eTearsheet website please contact etearhelp@latimes.com or call 

1-800-528-4637 ext. 38327 for user identification and password.

Columns Wide One Two Three Four Five Six 
Inches Wide 1-13/16" 3-3/4" 5-11/16" 7-5/8" 9-9/16" 11-1/2"
Inches Deep
Minimum* 1" 2" 5.25" 5.25" 7" 7"**
Max.-tabloid 11.5" 11.5" 11.5" 11.5" 11.5"
Max.-broadsheet 21" 21" 21" 21" 21" 21.5"***

* Minimum sizes are based on modular sizing. See page 10 for acceptable modular sizes.
** Except a strip ad at 6 x 3.5 inches.
*** Full page only.

Classified 10-Column Format

The Southern California Circulation Classified section and all Regional Circulation Editions are pro-
duced in Classified column format.

Columns One Two Three Four Five

Col. Width 1-1/16" 2-1/4" 3-3/8" 4-9/16" 5-11/16"

Columns 6" 7" 8" 9" 10"
Col. Width 6-7/8" 8" 9-3/16" 10-3/8" 11-1/2"

• Classified column depth is 21-1/2".
• Classified column is approximately 300 lines.
• An island advertisement is 6 columns x 8-1/2". Subject to availability.
• Classified page contains approximately 3,000 lines.

Standard Double Truck 
• 21 columns wide or  23-7/8".
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BASIS OF CHARGES
1. The Southern California Classified Section is produced in Classified column format.
• Line rates published in this rate book apply to advertising set in Classified column format.
• Charges for single column straight Classified advertising are based on computer-generated
line counts, approximately 14 lines to the inch. Space taken by logos, white space and
large type is billed in equivalents of Classified lines (a 10-point line is billed as 2 lines, a
14-point line as 3 lines, etc.).
• Also charged in equivalents of Classified lines are Classified Display, Multiple-Column
and Legal Classified ads. Vital Notices are set in a 6-point line.
2. Display advertising and Classified Special Sections are produced in a wider column
format. Classified advertising set in a wider column format is billed in column inch
units. Contact your Advertising Sales Representative for special section advertising rates.
3. A standard-size full page advertisement for a single advertiser, published in any Los
Angeles Times Classified section, (Classified or Display format) is billed at 3,000
display lines. A double truck is billed at 6,300 lines. This includes a charge for the gutter.
4. A tabloid-size full page advertisement for a single advertiser published in any Los
Angeles Times Classified section (Classified or Display format) is billed at 57.5
inches. A tabloid double truck is billed at 126.5 inches. This includes a charge for the gutter.

RATE QUALIFICATIONS & ALLOWABLE
COPY CHANGES
Daily and Sunday Publication
Southern California Edition
For copy regulations and policies in other Classified advertising categories, contact your
Advertising Sales Representative.
1. Ratesaver Rates
• To qualify as a ratesaver advertiser and earn the ratesaver rate in any section where
classified advertising is published daily, an advertiser must order and maintain an adver-
tisement for 30 or more consecutive days.
• Orders earning the ratesaver rate may be increased in linage or decreased without
restriction.
• Copy in orders that earn the ratesaver rate may be changed at any time at the option of
the advertiser.
2. Ratesaver Additional Copy
A Southern California ratesaver is required to qualify for Southern California ratesaver
additional copy rates. To qualify for the additional ad(s) rate in Southern California, the
additional ads and the ratesaver ad must run 3 lines or larger daily.
3. Special Sections
Ratesaver advertisers earn ratesaver rates on 1-time orders in special sections published
within a region where ads normally qualify for ratesaver additional copy rates.
Employment Classifications
Please refer to the Employment rate card for advertising rates.

CANCELLATIONS
Cancellation orders are numbered and these numbers are given to advertisers as a
receipt of cancellation. No adjustment of charges can be made on a disputed
cancellation order without this cancellation number. If an advertisement has not yet
appeared for the first time, The Times will endeavor to cancel, but cannot guarantee to
cancel an ad before publication.

MINIMUM SIZES & POSITIONING
Southern California Edition
Single column—Minimum is 3 Classified lines (3 Classified classes as currently
designated) for straight Classified and 5 inches for Classified Display. Rental Classified
Display minimum is 2 inches.
Multiple columns—Minimum is 2 columns by 3 inches. 3, 4, and 5 column
advertisements must be as many inches deep as number of columns wide. 6, 7, 8, 9
and 10 column ads must be at least 5 inches deep. Rental Classified Display minimum is
2 column by 2 inches.
Positioning—Multiple column straight Classified ads 15’’ deep or larger will be positioned
at the top of the page in Classification and keyword order.
Classified display and multiple column straight classified ads less than 15’’ deep are
positioned on the same page, or on an adjacent page, with single column straight
classified ads as near as possible to the appropriate classification or keyword group.
However, no position can be guaranteed.
Classified display and multiple column straight classified ads less than 15’’ deep are
placed in the same columns with single column straight classified ads with the same
classification and keyword group. However, no position can be guaranteed.
Positioning of full page ads in the Classified section is on an advance reservation basis.
Consult your Advertising Sales Representative for space reservations and policies.

TYPE ORNAMENTS–IN STRAIGHT CLASSIFIED
Dots, stars and checks or other ornaments up to 42 point may be used in an ad of any
size under the following conditions:
Ornaments may not be used to form a border, or any portion of a border, and must be
presented in a tasteful manner.
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SUNDAY EDITIONS AND SECTIONS 

SPACE ARTSET MATERIALS DIGITAL FILES
(Schedule required for proofs) (No proofs provided)

4 COLOR BLACK & WHITE FINAL CORRECTIONS REMOTE
& SPOT ORIGINAL ARTSET ALL ARTSET DELIVERY

MAIN NEWS, CA. 12 noon, Thurs. 12 noon, Wed. 5 pm, Wed. 6 pm, Thurs. 10 am, Fri.
SPORTS & BUS.

CALENDAR 11 am, Tues. 12 noon, Mon. 12 noon, Mon. 5 pm, Mon. 12 noon, Wed.

TRAVEL 11 am, Mon. 12 noon, Fri. 9 days 5 pm, Fri. 9 days 12 noon, Mon. 9 am, Tues.
prior to pub. date prior to pub. date

REAL ESTATE 11 am, Wed. 12 noon, Wed. 5 pm, Wed. 6 pm, Thurs. 10 am, Fri.

BOOK REVIEW 11 am, Mon. 12 noon, Mon. 5 pm, Mon. 6 pm, Tues. 10 am, Wed.

CURRENT 3 pm, Mon. 12 noon, Wed. 5 pm, Wed. 6 pm, Thurs. 10 am, Fri.

CLASSIFIED 5 pm, Fri. 6 pm, Wed. 6 pm, Thurs. 3 pm, Fri. 3 pm, Fri.

DAILY EDITIONS AND SECTIONS 

SPACE ARTSET MATERIALS DIGITAL FILES
(Schedule required for proofs) (No proofs provided)

4 COLOR BLACK & WHITE FINAL CORRECTIONS REMOTE
& SPOT ORIGINAL ARTSET ALL ARTSET DELIVERY

MAIN NEWS, CA. 12 noon, 2 days 12 noon, 3 days 5 pm, 3 days 6 pm, 2 days 10 am, 1 day 

SPORTS & BUS. prior to pub. date prior to pub. date prior to pub. date prior to pub. date prior to pub. date

CALENDAR 12 noon, 2 days 12 noon, 3 days 5 pm, 3 days 6 pm, 2 days 10 am, 1 day
(EXCEPT THURSDAY) prior to pub. date prior to pub. date prior to pub. date prior to pub. date prior to pub. date

MONDAY HEALTH 12 noon, Wed. 12 noon, Wed. 5 pm, Wed. 6 pm, Thurs. 10 am, Fri.

WEDNESDAY 3 pm, Thurs. 12 noon, Fri. 5 pm, Fri. 6 pm, Mon. 10 am, Tues.
FOOD (previous week) (previous week) prior to pub. date

CALENDAR 2 pm, Mon. 12 noon, Mon. 5 pm, Mon. 6 pm, Tues. 10 am, Wed.
WEEKEND (THURS.)
DIRECTORIES 12 noon, Mon.

THURSDAY HOME 9 am, Tue. 12 noon, 3 days 5 pm, 3 days 6 pm, 2 days 10 am, 1 day
12 noon, Mon. prior to pub. date prior to pub. date prior to pub. date prior to pub. date

CLASSIFIED 12 noon, 1 day 6 pm, 3 days 6 pm, 2 days 12 noon, 1 day 10 am, 1 day
prior to pub. date prior to pub. date prior to pub. date prior to pub. date prior to pub. date

Real Estate

For Advertising Terms and Conditions please refer to the web at http://www.latimes.com/extras/ads/pdf/terms.pdf

FULL CIRCULATION DEADLINES Ad Size – Guidelines and Mechanical Specifications
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